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Advice for All Musicians:
The Do-It-Yourselfer's Guide to Effective Marketing

By Robyn Metko

Simply stated, marketing is everything you do to promote yourself. It is also the
research done to make decisions on where to spend money and how to best execute
promotions. Promotion is the execution of your marketing plan. Successful marketing
and promotion requires a bit of money, knowledge about your audience, and a large
investment of time, energy and imagination.

To achieve maximum exposure and monetary success, every business needs a solid
marketing plan. Think of yourself and your band as a business selling a product.
Schedule biannual or quarterly planning sessions to map out where the band is

heading and what type of goals you want to reach. Lay out a yearly marketing timeline and
budget, and plan on where and when money is to be spent. Make sure that you are setting
aside a certain amount of money to be used for promotion.

Enlist your fans to help spread the word by crganizing street teams. Fans hang posters,
approach radio stations regarding airplay, and help create a buzz in the community.

In exchange, street team members receive complimentary CDs, tickets, backstage passes
and other various promotional materials.

Promotional merchandise can be used as a memorable way to introduce yourself to
a new industry contact before sending a publicity pack. Record companies and radio
stations receive hundreds of new CDs and publicity packages every day. Sending an
unusual piece of logo'd merchandise with a handwritten note is a great way to get
noticed and start to build a relationship before sending a press kit that might be i
gnored. Logo'd merchandise can also be sent to club owners and/or talent buyer
after a gig as follow-up thank-you.

Another option for distributing merchandise is to attend radio station and charity events.
Find out when radio stations that fit your style of music (or charities that fit your audience)
are out on location; walk through the crowd, handing out small logo'd items. Be sure to
include CD singles and Web site or contact information.

Donate items to charity events which can be used in silent auctions, raffles and prize
drawings. If your music is age-appropriate, donate items to high schools for post-prom
parties and incentive programs. And don't forget - the value of donated items can be tax
deductible.

Set aside a portion of your marketing budget for gimme's, free merchandise and CD
singles. Find creative ways to give away merchandise. If you do decide to sell some
merchandise, be careful when pricing the items. All too often, merchandise doesn't sell
because the price is unreasonable.

When choosing logo'd promotional items, always think out of the box. The best career
advice my dad ever gave me was to never follow trends; always be on the leading edge.
Today, it's possible to imprint a logo on virtually anything. There are many promotional
merchandise catalogs available that will help give you ideas and a ballpark figure on item
cost.

» Consider your target market (who will receive the items) and project objectives.

 Decide how you would like to be positioned in your contact's mind.

» Choose good quality items that will help you stand out and be remembered.

» Focus on items that are functional and will be used on a daily basis, such as
ballpoint pens. Try to find items that correspond with your contact's interests and
lifestyle.

Above all, be mindful of the four things artists need to do to be successful:
write record perform promote
Always do these constantly, consistently and with much enthusiasm.

Making musical dreams a reality



